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	PRESS RELEASE


FOR IMMEDIATE RELEASE

HEADLINE HERE, MAKE IT CATCHY
This line summarizes the essence of your press release
CITY, date – This is your leading paragraph. It should grab the reader’s attention with a hook. Then quickly give the who, what, where, when.

You can fully develop the “why” message of your release in a few body paragraphs. Include the basics (who, what, where, when), but also include the most interesting facts about your event/happening. 

Your most important information should be higher up in your press release. Start with the must-know info and end with the would-be-nice-to-know info. Toward the end, insert a quote from a service unit manager, troop leader, or—better yet—a girl. Keep everything on one page. 

Remember: Your readers (reporters and editors) often do not know Girl Scout lingo. They do not know what a service unit is, so always fully write out the Troop name (ie Girl Scout Troop 274 from Warwick, RI).
Always end with a recruitment message or a statement regarding where someone can go for more information. It’s recommended to simply say: For more information about this event, visit [insert website name.] To join or volunteer for Girl Scouts, visit gssne.org  

About Girl Scouts of Southeastern New England

Girl Scouts is the world’s preeminent girl leadership organization where, in an accepting and nurturing environment, girls build character and skills for success in the real world. Girl Scouts of Southeastern New England, in partnership with 2,700 adult volunteers, serves 6,500 girls from Rhode Island, thirteen communities in southeastern Massachusetts, and Pawcatuck, CT. For additional information, please visit www.gssne.org, follow @GirlScoutsofSNE on Twitter, and like us on Facebook at www.facebook.com/GSSNE.
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PHOTO CAPTION: It’s recommended to include a photo and caption along with your release. You can paste it here and include your caption, but also attach it to your email as a separate .jpg file. If submitting to a print publication, make sure your picture attachment is a high-resolution image (at least 300 DPI).
